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Based on the Ethical Management Policy
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Code of Ethics

Based on the Ethical Management Policy

Preamble

Hot&Cool, Inc. pursues sustainable growth by upholding honesty, fairness, and
responsibility as its core values, fulfilling its social responsibilities, and
building trust with all stakeholders. Accordingly, we establish this Code of Ethics
to define the ethical standards and practical guidelines that all executives and
employees must observe.

Chapter 1. Fundamental Ethics

Article 1 (Compliance with Laws and Ethics)

- All executives and employees shall faithfully comply with national laws, social
norms, and company regulations.

Article 2 (Honesty and Fairness)

- Executives and employees shall act with honesty and fairness in performing their
duties and avoid conflicts of interest.

Article 3 (Responsible Conduct)

- Executives and employees shall take responsibility for their actions and refrain
from damaging the company’ s honor and credibility.

Chapter 2. Ethics Toward Customers and Business Partners

Article 4 (Respect for Customers and Value Creation)

- Respect customer needs and expectations and provide the highest quality products
and services.

Article 5 (Fair Transactions)

- Maintain relationships with business partners based on mutual trust and fair
standards.

Article 6 (Prohibition of Gifts and Entertainment)

- Do not request or accept money, gifts, hospitality, or conveniences in connection
with business.

Chapter 3. Ethics Among Employees

Article 7 (Mutual Respect and Consideration)

- All executives and employees shall respect one another, refrain from infringing
on dignity, and foster a culture free from discrimination.

Article 8 (Respect for Human Rights and Safety)

- Maintain a work environment based on human dignity that respects human rights,
working conditions, and occupational safety and health.

Chapter 4. Social Responsibility

Article 9 (Protection of Environment, Safety, and Human Rights)

- Adhere to international standards such as EICC and ESG, and practice
environmental protection, safety assurance, and respect for human rights.

Article 10 (Coexistence with Local Communities)



- Strengthen communication with local communities and take the lead in activities
that create social value.

Chapter 5. Implementation and Operation
Article 11 (Ethics Training and Pledge)

- Executives and employees shall understand this Code of Ethics and commit to
compliance through regular training and pledges.
Article 12 (Disciplinary Measures for Violations)

- Any violation of this Code of Ethics shall be strictly dealt with in accordance
with internal regulations, and improvements shall be made through reporting systems
when necessary.

Article 13 (Continuous Improvement)

- This Code of Ethics shall be reviewed and revised regularly in accordance with

changes in time and environment.



